C’E’ QUALCOSA DI NUOVO NELL’ARIA per la pulizia del viso … muoviti con noi!

Wave Power Cleanser: nuovissimo  da Neutrogena

Muoviti con noi per accogliere il nuovissimo strumento vibrante che rivoluziona il nostro modo di prenderci cura del viso. 

Con delle piccole vibrazioni, Neutrogena Wave favorisce l’apertura dei pori e la penetrazione di una leggera schiuma che rimuove il grasso, le impurità e i residui di trucco. I suoi delicati cuscinetti rimuovono le cellule morte e rendono la pelle più morbida fin dal primo utilizzo.

Neutrogena Wave è clinicamente testato per garantire una pulizia ineguagliabile.

Se vuoi saperne di più e se vuoi vincere un trattamento da star per te e 3 amiche presso uno dei centri convenzionati, vieni a trovarci su www.neutrogena.it. Potrai anche far tuo un buono sconto da 2 euro per l’acquisto di Neutrogena Wave.

The source text is an advert for a new tool which has just been placed on the UK market by Neutrogena, a well-established brand for skincare and beauty products which are normally sold in supermarkets as well as in department stores. The advert was published in Elle UK, therefore it was designed to appeal to female readers ( whose age probably ranges between 20 and 50). The visual is quite simple, with a large packshot which takes up more than one third of the whole advert. The creators of the ad certainly aim to give full visibility to the product itself, as it is new and has to be identified, first and foremost, for its shape and colours.

 Two other important elements in this advert are undoubtedly the headline and the logo. The latter is presented in large types at the bottom of the page, right below the bodycopy, whereas the former is in pink (one of the two main colours for this ad, i.e. the colours of the product itself) and clearly emphasizes the idea of “newness” (“totally new”). 
The two main concepts which are evoked in this ad are that of novelty (the product is brand new) and movement (the product uses vibrations to cleanse the skin). Words and expressions which convey the idea of movement (vibration) are scattered all through the ad itself (see, for instance, the use of “wave hello”, “shake up”, “sweep away”).
In translating this ad, I have tried/strived to maintain the same structure and convey the same concepts (novelty and movement being as important to UK readers as they would be for Italian readers who see and read the ad when the product has just been put on the market). As it was difficult to keep the references to movement as they are in the ST, especially in the use of “vibration”, I tried to convey the same meaning by using the expression “muoviti con noi”, which focuses primarily on movement, although not directly on a vibration-style movement. This expression also implies moving together (“us” bringing the readers close to the creators of the product) towards something which is exciting as it is, indeed, new.

(Could also say that I decided not to refer to the product as “Neutrogena Wave” but rather as Wave Power Cleanser”, as this sounds more like a name which might be used on the market….)
