Lesson IV Non commercial advertising/ Institutional
promotional fexts
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What is non commercial aver tising?

Torresi (2010) classifies as institutional promotional texts "all
forms of materials that are produced by institutions (both private
and not-for profit private ones) to acquire visibility"

Fabris (1992) classifies as non commercial/non profit advertising "la
pubblicita che non ha come obiettivo la prozione dei consumi privati,
'espansione delle vendite ai fini di profito o, in ultima istanza,
l'equivalenza tra consumo e valore, bensi il consenso rispetto ad
obiettivi che sono considerati di pubblica utilita, di interesse collettivo.
E piuttosto la promozione di idee, di valori o atteggiamenti considerati
socilamente rilevanti, la pratica e la diffusione di servizi o consumi
sociali a rappresentare l'obiettivo elettivo della pubblicita non profit.
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Remember

Non product (corporate or institutional) advertising:
Promotes the organization’s mission or philosophy rather

than a specific product VS
Product advertising that promotes the sale of products

and services.

Non commercial advertising, sponsored by or for a
charitable or nonprofit institution, civic group, or religious

or political organization. VS
Commercial advertising: Promotes products, services, or

ideas with the expectation of making a profit




Possible classifications of non commercial advert

Advocacy advertisement: its aim is to attempt to
promote consensus, in the public opinion, an area where
there is controversy.
- It promotes ideas or actions
- It is partial (it advocates a position/stance)
- It can be sponsored by a public body, a company, a
not-for profit association.

Pubblicita pubblica (government advertisment) it is |
founded by the government or other public offices to
promote the use of public services, to inform the
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- It is partial (it advocates a position/stance)
- It can be sponsored by a public body, a company, a
not-for profit association.

Pubblicita pubblica (government advertisment) it is
founded by the government or other public offices to
promote the use of public services, to inform the
population on their activities, to gain visibility and
consensus.

- Information, persuasion, education.
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Possible classifications of non commercial advertising |l

Social issues advertising/ social advertising is the use
of advertising to inform the public about a social
issue or to influence their behavior.

- It can be sponsored by the PA/
Government, the church or by not-
for-profit organizations (NPO) and
companies.

- Examples of organizations that deal

- with "comunicazione sociale" are
Pubblicita e Progresso in italy and the
Ad Council in the USA.

A

" Non confondere social advertising con social media
avertising







Aims of social adver tising/promotion

According to Lalli (2008) social marketing/communication
is an umbrella concept/term with a variety of objectives:

- Found raising

- Advocacy for a variety of causes
- To inform (support a cause/give information to
reduce the information divide)

- to promote a lifestyle change in the population/
an individual

- (Institutions) Give visibility/Justify founding

- Cause related marketing/Corporate social
responsibility




Translating advertising: The importance of
communication styles

The communication style of a given language/culture is
reflected also in advertising.

- Direct (we-you) vs. indirect (impersonal) communication style

Gudykunst and Ting -Toomey (1988) explain how dimension of culture

explain variations in verbal communications styles by distinguishing
between:

Verbal personal style Verbal contextual style

Covers individual Covers role centered languages
centered languages

Enhances the | identity Context-related role identity
PERSON ROLE-STATUS (different ways of

addressing different people)

Low power distance (equal status) High power distance (hierarchy)
Individualism Collectivism




Interpersonal verbal communication styles
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Elaborate verbal style: uses rich, expressive language.

Exacting/precise style: no more and no less
information than required

Succinct understated style: uses silences
understatements and pauses
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Here you can see how interpersonal communication
styles are applied to advertising.

Bear this in mind when translating promotional text
from English. There might be variation depending on
various factors.




xamples

Here are two examples to see how promotional
- text can change from a language/culture to the
other.

http://www.poliam riosanmarco.i

http://www.dentalcarecenter.it/chi-siamo/
http://www.dentistry4cowards.com/how-we-

r-to-cowards.htm

http://www.atkinsondental.com/we-cater-to-

cowards.html
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