Analyzing a commercial in 300-400 words

Some guidelines 

1- Write a description of what you have seen

· characters

· plot (if there's one) / shots' sequence 

· setting

· dialogue, music, etc.

· ending 

2- Describe the type of ad, mentioning its function and meaning

· institutional or commercial / non-product or corporate

· action advertising (direct selling or donations, volunteer support) or awareness advertising (changes in consumer behavior)

· interactive ad, television ad, internet ad, etc.

· hard-sell (direct appeal) or soft-sell (relies on mood and exhortation)

· reason or tickle (suggesting motives or appealing to emotion)

· slow drip or sudden burst  (referring to the frequeny of the ad's release)

· short copy or long copy (ads with few words, ads with many)

· ...

3- Refer to the target group (type of audience)

· consumer advertising, professional adv., business adv., trade adv.

· women, teen-agers, general consumer, etc.

4- Refer to the target geographical area and if/how this contributes to the tone, concept, content, form, etc. of the ad

5- What about context? Describe how important (or: unimportant) it is, referring to...

· music

· use of graphics

· special effects

· situation 

· references to other ads, films, objects, etc.

6- What is the prevalent mode of persuasion? (look at the excerpts from Aristotle)

· logos

· pathos

· ethos

· different blend of the three modes

7- Describe the type of literary style

· narration

· drama

· autobiography

· vignettes

· ...

8- Focus on language: 

· use of rhetorical figures

· use of puns, wordplay, slang

· point of view: who's talking? (external narrator? Character in the story? Different characters?)

· main headline, catching phrase, etc.

· …

