
> Ads on pads across a century: How do they change? What images of women do they evoke and 
project? On what feelings and emotions (fear, anxiety, fun, independence, poise, irony, etc.) do they 
rely on? What mode/s of persuasion is/are activated? 

kotex, 1923
http://library.duke.edu/digitalcollections/adaccess_BH0233/ 

kotex, 3 delicate situations saved 1934
http://library.duke.edu/digitalcollections/adaccess_BH0270/ 

modess, big bargain box, 1945
http://library.duke.edu/digitalcollections/adaccess_BH0228/ 

modess, the new shape, 1950
http://library.duke.edu/digitalcollections/adaccess_BH0136/ 

backpack
(img, see following page)

ultrathin, “classic”, 1999
http://www.youtube.com/watch?v=LYo_ag-_xMY 

kotex, ridiculous, 2010
http://www.youtube.com/watch?v=vldk2DNleo8 

kotex, good undies vs daggies
http://www.youtube.com/watch?v=ijMsNTqfFT0&NR=1 

kotex, the “beaver”
http://www.youtube.com/watch?v=mxkUE5TtOFQ 

tampax, serena williams 
(img, see following page)

http://library.duke.edu/digitalcollections/adaccess_BH0233/
http://www.youtube.com/watch?v=mxkUE5TtOFQ
http://www.youtube.com/watch?v=ijMsNTqfFT0&NR=1
http://www.youtube.com/watch?v=vldk2DNleo8
http://www.youtube.com/watch?v=LYo_ag-_xMY
http://library.duke.edu/digitalcollections/adaccess_BH0136/
http://library.duke.edu/digitalcollections/adaccess_BH0228/
http://library.duke.edu/digitalcollections/adaccess_BH0270/





