Books: 

G. Cook, The Discourse of Advertising (2nd edition): Contents + pp. 1-24, 27-40, 42-53, 59-61, 84-92, 102-118, 125-143, 149-157, 171-173, 180-188, 219-241

A. Goddard, The Language of Advertising (Routledge 2011): Contents + pp. 5-39, 45-50, 59-78, 101-113, 116-122, 125-128.

Weekly Reading list:

Lesson 1: 

· G. Cook, The Discourse, Introduction (1.1., 1.2., 1.3, 1.4, 1.6), Ch. 1

· A. Goddard, The Language, Unit 1

Lesson 2: 

· G. Cook, The Discourse of Advertising, Ch. 2 (2.1, 2.2, 2.3, 2.4, 2.5), Ch. 3 (3.1, 3.2, 3.3, 3.4)

· A. Goddard, The Language of Advertising, Unit 2

· excerpts from Aristotle's Rhetoric 

Lesson 3: 

· G. Cook, The Discourse, Ch. 3 (3.1, 3.2, 3.4)

· G. Cook, The Discourse, Ch. 4 (4.5)

· A. Goddard, The Language, Unit 4 (pp. 45-48)

Lesson 4: 

· G. Cook, The Discourse, Ch. 5 (5.1, 5.2, 5.3, 5.4.1)

· A. Goddard, The Language, Unit 4 (pp. 31-39)

Lesson 5:

· G. Cook, The Discourse, Ch. 6 (6.1, 6.2.3, 6.3., 6.3.1, 6.3.2, 6.4, 6.6, 8.4)

· A. Goddard, The Language, Unit 3 (pp. 23-30) 

Lesson 6:

· sample analyses 

Lesson 7:






· sample analyses

Lesson 8:

· “Figures of rhetoric in advertising language” (available on my web-page)

Lesson 9:

· Revision (Cook, Ch.10)

Lesson 10: End-term test: a 250-300 word analysis of a TV ad 

When: December 17, 2012 (A-L: 10 – M-Z: 11,30) 

Register by: December 3, 2012 (in class or by sending an email)

